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Action 3 - Activity 3.1 

Mapping activities’ organization 

 

GENERAL INFO: 

Good practice title: Eco-Taxation: Good Practice in Waste Prevention 

Proposers: Belgian federal government 

Partner:  

   Public authority                         Public authority and LOD     LOD  

   Other (plase, specify):        

Main activities: 

    Communication campaign on waste reduction 

    Packaging reduction, as 

  Deli counter packaging reduction 

  Sale of products with refills (detergents, razors, batteries, etc.) 

  Sale of products with empty returnable (water, wine), 

  Sale of products with reduced packaging (ecodesign) 

  Use of reusable boxes/pallet 

  Other (please, specify):        

     Sale of bulk or plug  products (please, specify):       

   Sale of green products (reusable nappies, rechargeable batteries etc.), eco label or 

other environmental certifications, 

     Reuse of unsold products (food a non food). In particular: 

  Donation to charities 

  Discounts to consumers for products close to expiry  

  Other (please, specify):       

 

     Reuse market 
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     Other actions of prevention:       

Start date: 2003 

Activities’ state of art :        ongoing        finished           other (please, specify): 

      

Country, Region and City where activities have been developed: Belgium 

Inhabitants: 10 963 171 

Contacts:  

Useful links: www.prewaste.eu ; http://www.findingdulcinea.com/news/environment/Sept-

Octo/-Picnic-Tax--Is-Next-Step-in-France-s-Green-Effort.html; Fonte report wasman: 

http://www.wasman.eu 

 

DESCRIPTION 

 
1. ACTIVITIES BRIEF DESCRIPTION 

Please, provide a brief description of your activity highlighting the added value of your practice within 

the selected category.  

Eco-taxation on disposable plastic bags, disposable kitchen utensils, food wrap & 

aluminums foil in Belgium, encourages its citizens to consume fewer harmful goods or 

recycle more frequently. 

This best practice can be implemented in municipalities, regions of all Member States. 

Member States ought to undertake awareness-raising activities to curtail the use of 

disposable plastic bags. The introduction by local authorities of an environmental tax 

certainly will contribute in changing the consumers’ behavior. 

In a move to encourage consumers to buy more eco-friendly products, Member States can 

tax distributors and importers of non-recyclable disposable plates and cutlery; a precursor 

to wider moves which could include consumer electronics. 

France is another European Union country using its tax system or other government 

legislation to change consumers’ behavior. Ireland began taxing plastic bags in 2001 and 

saw its consumption of the item fall by 90 percent. Some locales, such as Bhutan, 

Bangladesh and the city of San Francisco have banned petroleum-based bags altogether. 

China banned stores from giving out free plastic bags, while New York City has proposed 

legislation to require that all large grocery stores recycle plastic bags.  
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2. ACTORS 

Please, indicate stakeholders and key players that are developing the activity.  

Citizens. 

 

3. BENEFICIARIES 

Target groups and final beneficiaries to whom  the initiatives is directed. 

 Citizens. 

 

4. OBJECTIVES 

What are general and specific objectives within the waste reduction policy? (Please, quantify as more as 

possible). 

 Waste prevention and changes in consumers’ behavior. The taxation encourages Belgium 

supermarket chains to promote new practices in order to reduce the use of non biodegradable 

bags. 

 

5. VOLUNTARY INSTRUMENTS ADOPTED (if it is relevant)  

Indicate whether and what tools - communication, economic, legislative and volunteers - have been 

used to develop the activities (e.g.: Agenda 21, participation tools and methodology, memoranda of 

understanding, certification, environmental management systems).  

      

 

6. PROCESS DESCRIPTION 

Describe the project making ways (action / work steps). 

The tax is charged on a series of disposable products, in particular packaging. The rate is 

proportional to the product’s weight: 

- 3 €/kg on disposable nonbiodegradable plastic bags 

- 1 -10 cents per bag depending on the weight 
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- 2,70 € /kg of plastic food wrap 

- 4,50 €/kg on aluminum foil 

- 3,60 €/kg on disposable kitchen utensils 

Reusable and/or biodegradable plastic bags, products sold by wholesalers to other 

wholesalers are excluded from the tax. 

The “pic-nic tax” was established in Belgium at a national level by a program law published 

on 27 April 2007 and took force on 1st July 2007. It is part of the wider Belgium eco-taxation 

scheme which exists since the early nineties. In 2007, in order to reduce the CO2 emission, 

the Belgium government established the “pic-nic tax”. The tax is charged on a series of 

disposable products, in particular packaging. The wholesaler sector is directly subjected to 

the tax. Indirectly, all the consumers are concerned. 

 

7. MONITORING 

Describe the methodological approach adopted for the monitoring of outputs and results. 

 1. Tax income collected by federal government reflects weight of targeted disposable items 

placed on the market; 

2. Regional surveys among consumers on use of disposable versus reusable carrier bags (see 

section on participation): telephone interviews or face-to-face interviews of 600 - 800 

people; 

3. Data collection by the Belgian Federation of Distributors (Comeos, formerly Fedis) among 

its members to quantify sales of disposable and reusable bags. 

Have indicators been provided ex ante in order to measure outputs and results? Please, provide an indicators list. 

      

 

8. WASTE REDUCTION RESULTS 

Please, indicate to what reduction of waste degree the project has contributed. 

In 2008, the tax income has been 1.2 million €. Between 2003 and 2009, the overall use 

disposable plastic bags dropped by 80%. Since then, it has been dropping as a result of 

changes in consumers’ behavior. 

According to a survey on the use of disposable bags in Brussels-Capital Region, before the 
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introduction of the taxation only 20 % of the population interviewed claimed they never use 

disposable plastic bags for their shopping. In 2009, 94% of the population interviewed 

affirmed to usually use reusable bags/containers. The number of reusable bags and other 

alternatives has increased strongly. 

 

By 2010, the reduction of the total weight of plastic bags distributed reached 80%. 

 

9. COSTS 

What are the activities’ costs? What are the activities’ revenues (if any)?  

      

 

10. FUNDS SOURCES 

Indicate types and amount of available and intercepted funds. 

       

 

SWOT ANALYSIS 

 
PLEASE, FILL IN THE FOLLOWING TABLE: 

STRENGTHS 

-       

-       

-       

 

WEAKNESSES 

- use of disposable plastic bags in small retail 

shops, markets, clothing stores, pharmacies, 

bakeries. 

- the retail prices of disposable kitchen 

utensils, food wrap and aluminium foil have 

gone up substantially a reduction in 

consumtion has not been observed for these 

product categories. 

-       
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OPPORTUNITIES 

- Limitation of awareness raising 

campaigns and stronger effect of taxation 

and bans 

- Iconic role of plastic bags in raising 

awareness about waste prevention 

-       

THREATS 

-       

-       

-       

 

 

 


